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The emergence and development of the Internetprovide an important innovative 
media for business managers' behavior in the market economy, which also bring many 
new problems for consumer protection, including many serious challenges we never 
meet.The reform of the legal system to realize the legitimate rights and interests of 
consumers in the Internet environment is necessary because of these situations. 
 
As a frontier problem under the background of Internet technology development, the 
protection of Internet consumers needs to play the importance of private law and 
public law. From the private law point of view, on one hand,we realize it through 
empowerment to tilt of consumers, which means giving its beyond a general 
contracting human priority right system to realize the positive protection of the 
legitimate rights and interests of.On the other hand, by applying aggravated obligation 
on the operators, the harsh to surpass the contract the parties like enhanced the 
responsibility system to realize the fairness of the Internet consumer. From the public 
law point of view,it is nothing more than two aspects of substantive law and 
procedural law: based in the substantive law, the competent authorities shall clear 
consumer protection, thus active engaged in related to act against the interests of 
consumers are investigated from the aspect of procedural law; to see, must design a 
number of unique litigation system in the consumer the protection of consumer rights, 
the convenience of the internet. 
 
China's consumer protection legislation started in 1993 promulgated the "consumer 
protection law", this Law was amended in 2009 and 2013 respectively. The law 
amendment in 2013 achieved many institutional innovations, such as the calm period 
determined, operators obligations, strengthening the punitive compensation system 














of the legitimate rights and interests of consumers. In these new systems, we see some 
beneficial to the design of the system of consumer protection in Internet shopping 
environment, but we had to admit that, as a result of this repair method ignores the 
heterogeneity of Internet consumers compared to the general consumer, not realizing 
the protection of consumer Internet special chapter, resulting in system design of the 
flat and fragmentation, it extremely detrimental to the actual Internet consumer 
protection. Therefore, it is necessary to continue to carry out the legislation and law 
amendment activities in order to make up these defects. 
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了很多典型案例，在这当中，著名的“3Q 大战”案件不可谓不典型。从 2010 年
9 月 27 日奇虎 360 发布“隐私保护器”专门搜集 QQ 软件是否侵犯用户隐私开
始，到 2012 年 11 月 3 日腾讯宣布在装有 360 软件的电脑上停止运行 QQ，再到
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